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1. Executive Summary

Léger is pleased to present the Privy Council Office with this report on findings from a series of focus groups and a quantitative survey aimed at capturing Canadians’ perceptions of current events that are relevant to the Government of Canada.
This report was prepared by Léger who was contracted by the Privy Council Office (contract number 35035-145110-001/CY awarded January 16th, 2015).

1.1
Background and Objectives
The Communications and Consultations Secretariat of the Privy Council Office (PCO) provides advice and support to the Government of Canada, the Clerk of the Privy Council and to departments/agencies on matters relating to communications and consultations, and facilitates the coordination of the Government of Canada’s activities in these areas.  One tool used in order to fulfill its mandate is public opinion research.  

PCO mandated Léger to conduct a survey and focus groups to explore in more detail the concerns and the perceptions of Canadians on current events that are relevant to the federal government. 

Through the use of a survey and focus groups, PCO wanted to explore the perceptions of Canadians on the state of current events, including for example, their opinions on the current state of the economy.  This input was needed because complex issues are often difficult to communicate to the Canadian public in a manner that is easily and clearly understood. By carrying out this research the Canadian Government was able to ensure a better understanding of the views and concerns of the public and to develop effective communications strategies and products.
1.2
Methodology

Qualitative Research

A series of twelve (12) focus groups was held during the course of this research. At each location, groups were comprised of Canadians aged 18 and over, containing a good mix of gender as well as ethnic and educational backgrounds. In addition, groups were split according to income categories. One group in each location was held with participants who have an individual income of less than $75,000 (or a family income of less than $100,000), while the other was held with those who have an individual income of $75,000 or more (or a family income of $100,000 or more). All participants were also head or co-head of households. The schedule and locations of the groups are presented in the table below. 
	Location
	Date
	Time
	Language

	Victoriaville,

QC
	Wednesday, January 21,  2015 
	1st group: 5:30PM-7:00PM  
2nd group: 7:30PM-9:00PM
	French

	Fredericton, NB
	Thursday, January 22, 2015 
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Mississauga, Ontario 
	Saturday, January 24, 2015
	1st group: 10:00AM-11:30AM  2nd group: 12:00PM-1:30PM
	English

	Minto, Ontario
	Monday, January 26, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Abbotsford, BC
	Tuesday, January 27, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Vancouver, BC


	Wednesday, January 28, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English


Twelve (12) participants were recruited for each focus group, ensuring that a minimum of 8 to 10 recruits attended. All participants were recruited over the phone using a recruitment screening questionnaire, presented in Appendix B. Participating individuals were given an $85 cash incentive to compensate them for their time and cover basic travel expenses.
Quantitative Research

The quantitative portion of the research was conducted over the phone. Fieldwork for the survey was held from January 22nd to February 3rd, 2015. The national response rate for the survey was 13.6%. Complete call dispositions are presented in Appendix A. A pre-test of 30 interviews, 15 in each official language, was completed on January 21, 2015. Survey interviews lasted 8 minutes on average. 

Because priorities for the federal government may vary greatly by region, a larger sample size was necessary to ensure proper regional representation. In total, 3,008 adult Canadians were interviewed in all regions of the country. The national margin of error for the survey is +/- 1.8% 19 times out of 20. The complete survey questionnaire used during fieldwork is included in Appendix D.

Survey data were weighted by age, gender and region to ensure that they were fully-representative of the Canadian adult population. Details regarding the weighting procedures can be found in Appendix A. Detailed statistical tables are provided under separate cover.
1.3 
Overview of Qualitative Findings
Top-of-Mind Priorities for Canadians  

Economic growth and job creation were considered top priorities for the federal government across most groups, especially for participants in some of the smaller centres. For these individuals, it came down to local concerns: a perceived lack of well-paying jobs in their community and their region more generally. 

Many participants raised economic issues in more specific ways. Some talked about the need to encourage small business, others focused on creating good business environments or improving taxation schemes and levels. Others talked of the need to lower taxation levels for individuals as well. They felt that this would help them personally, but would also inject more money into the economy because they would be able to consume more goods and services.    

Public safety and the threat of terrorism were also spontaneously raised as a key priority by a few participants across locations. While explanations of personal concerns varied from one person to the next, there were references to last fall’s attacks in Saint-Jean-sur-Richelieu and Ottawa. The attacks left an impression that Canada may not be isolated from terrorism as much as they would like to believe. Some spontaneously demanded stronger government measures to fight the threat. 

State of the Canadian Economy 

As part of a written exercise, the words most often chosen by participants to describe the state of the Canadian economy were uneven, fragile, weak, unreliable, reactionary, sluggish and recovering. Other recurrent words were intertwined, global and dependent.  

There was a fairly consistent narrative across locations to explain the choice of those words. The economy was seen as uneven mostly because of the regional disparities in growth, wealth and job creation. Fragile was another key choice of attribute for the state of the economy. This sense of fragility was created mainly by participants’ impression that Canada is vulnerable to shocks that may not be of its own doing. The drop in oil prices and the subsequent devaluation of the Canadian dollar were seen as signs of that fragility. Almost all participants were aware of the sharp decline in oil prices and of the devaluation of the Canadian dollar. 

Another source of fragility according to participants was their perception that Canada was heavily dependent on the strength of its major trading partners, starting with the United States. This also explains why the words “intertwined” and “global” were often selected in conjunction with fragile.  

Participants were divided on whether the drop in oil prices and the resulting devaluation of the Canadian dollar were good or bad for the economy. On the one hand, most participants felt that the drop “probably” wasn’t good for the economy when thinking of Canada as a whole. At the same time, most of them also felt that this was likely a good thing for them on a personal basis since the price of gasoline at the pump was lower, meaning they would have more money in their pockets. This could in turn spur the local economy.
Economic Priorities and Actions
When asked about key economic priorities for the Canadian government and the types of measures or policies that have been put in place to foster growth and job creation, the policy mentioned most often on a top-of-mind basis was the presence of grants for apprenticeships. Participants unanimously approved of such programs. They believed it was essential for the government to assist workers and young people who were willing to get training for manual jobs.   

Many participants were aware of international trade agreements and ongoing trade discussions. In general, such trade agreements were viewed as a good thing. The main reason they were seen in this way was that they helped Canada diversify its markets in case of major problems in the United States or in other key markets. These agreements thus helped alleviate some of the concerns raised by participants regarding the need to diversify the Canadian economy to reduce the likelihood that external shocks would have a major effect. 

Counter-Terrorism
Participants were mostly aware that Canada was involved in an international military mission against ISIS. It was very clear from the start of the discussion about counter-terrorism that all participants had heard about the Islamic State and, barring a couple of exceptions, could not see anything positive about it. Most participants had heard of the atrocities committed by ISIS in the Middle East and felt that this organisation was growing and needed to be stopped. They were also aware that Canadians had been recruited by ISIS and had left for Syria or Iraq to fight. 

In general, participants were favourable towards Canada’s involvement in the fight against ISIS. Support for the mission rested on a few core ideas, the main one being that it was simply not an option for Canada to stay on the sidelines while other countries fought this global menace. Canada fighting alongside its allies was simply the right thing to do.  Another reason for support of Canada’s involvement was reciprocity. Basically, participants felt that Canada needed to help its allies at this time of need because Canada would expect them to so the same if it needed their help. 
1.4 
Note on Interpretation of Research Findings

The views and observations expressed in this document do not reflect those of the Privy Council Office. This report was compiled by Léger based on the research conducted specifically for this project. 
While care and consideration was taken to represent the target audience, findings from this qualitative research (i.e. focus groups) should be considered directional only and results should not be projected as representative of the entire Canadian population. It is intended to provide deeper insight into the underlying reasons for opinions or lack thereof. 
1.5 
Political Neutrality Statement and Contact Information
Léger certifies that the final deliverables fully comply with the Government of Canada’s political neutrality requirements outlined in the Communications Policy of the Government of Canada and Procedures for Planning and Contracting Public Opinion Research. 

Additional information  

Supplier name:

Léger
PWGSC Contract Number:
35035-145110-001/CY
Contract Award Date: 
January 16, 2015
The expenditure for this project is $128,663.50 (including HST).  

To obtain more information on this study, please email por-rop@pco-bcp.gc.ca  

2. Detailed Qualitative Findings
This section of the report presents the detailed findings from a series of twelve focus groups regarding Canadians’ views on Canadian Government priorities, held from January 21st to January 28th, 2015.  

3.1 
Top-of-Mind Priorities for Canadians  
Focus group participants were asked to write down what, according to them, should be the number one priority for the Canadian government to deal with. Results showed that regional particularities have a strong impact on how citizens ranked priorities. While trying to explain their choices for national priorities, many participants instinctively referred to their local realities. 

Economic growth and job creation were at the top of the ladder as the most important federal government priorities across locations and groups, with participants from some of the smaller centres being most likely to rank them at the very top. For these individuals, it came down to very local concerns: a perceived lack of well-paying jobs in their community and their region more generally. These participants felt pessimistic about economic prospects for their community and would like to see promising economic projects proposed, often including more spending on local infrastructure. They felt that young people in their communities were facing a very harsh job environment with little in the way of good news. Some feared an accelerated exodus of young people to other parts of the country in order to find better economic futures. Job creation and strengthening of the economy were also important issues in other locations, but they were not as dominant during discussions. 

Many participants raised economic issues in much more specific, or pointed, ways. Some talked about the need to encourage small business and entrepreneurs, while others focused on creating good business environments or improving taxation schemes and levels. Others talked of the need to lower taxation levels for individuals as well. This would help them personally, but would also inject more money into the economy because they would be able to consume more goods and services. 
Dropping oil prices were spontaneously raised in many locations when the topic of the economy was discussed. Clearly, participants noticed this state of affairs and many were concerned about it even if they saw how it could personally benefit them through lower prices at the pump or for other goods. Worries about the impact of lower oil prices also generated some demands for increased diversification of the Canadian economy, as discussed in sections 3.2 and 3.3.    

Public safety and the threat of terrorism were also raised as a priority by a few participants across locations. While explanations of personal concerns varied from one person to the next, there were references to last fall’s attacks in Saint-Jean-sur-Richelieu and Ottawa. The attacks left an impression that Canada may not be isolated from terrorism as much as they would like to believe. Some spontaneously demanded stronger government measures to fight the threat. 
Some participants also raised the state of the environment and focusing on sustainability as key priorities, particularly in the British Columbia sessions. Some of them once more linked this priority to the need to diversify the Canadian economy, which they saw as too dependent on natural resources. They did not necessarily believe that focusing on natural resources was a bad thing, but they wanted to see more focus on other sectors of the economy as well. Fostering technological innovation to create “jobs of the future” was a recurrent theme in discussions.
Another priority raised in many locations was the availability of sufficient monies to live once retired. This was raised by participants from various age groups, but more often younger individuals. These younger participants felt that by the time they reached retirement age there would likely not be enough money in public and private pension funds to ensure that they would retire with a proper quality of life. They feared that bad management of public funds and poor planning for decades to come may negatively affect their chances of living comfortably when they got older. 
Lack of affordable housing and issues associated with the high cost of living were raised in various locations, especially in Vancouver and Mississauga. Participants felt that the cost of housing was increasing more rapidly than wages, making it harder for local residents to live in decent conditions. Other issues that were raised as part of the initial exercise on key priorities were immigration (tougher selection rules), government deficit or debt, better public transportation and helping families and children.

2.2
Views on the State of the Canadian Economy 
As part of the group discussions participants in all locations were asked to complete a written exercise in which they had to select up to three words on a list of 30 attributes that may or may not represent the current state of the national economy. On paper, views on the state of the Canadian economy were generally negative to fair. The words most often chosen to describe the state of the national economy were uneven, fragile, weak, unreliable, reactionary, sluggish and recovering. Other recurrent words were intertwined, global and dependent.  

There was a fairly consistent narrative across locations to explain the choice of those words. The economy was seen as uneven mostly because of the regional disparities in growth, wealth and job creation. Some also talked about income inequalities, perceived shrinking of the middle class and local poverty as signs that the economy was uneven. Fragile was another key choice of attribute for the state of the economy. This sense of fragility was created mainly by participants’ impressions that Canada was vulnerable to shocks that may not be of its own doing. The drop in oil prices and the subsequent devaluation of the Canadian dollar were seen as signs of that fragility. Almost all participants were aware of the sharp decline in oil prices and of the devaluation of the Canadian dollar. 

Another source of fragility according to participants was their perception that Canada was heavily dependent of the strength of its major trading partners, starting with the United States. This also explains why the words “intertwined” and “global” were often selected in conjunction with fragile. This discussion about the fragility of the Canadian economy generated comments about the need to diversify the economy and ensure that if one sector was affected by international markets or other factors, the other sectors would take over to lessen the blow. 
However, some participants felt that Canada already had a diversified economy, explaining why it faired so much better than that of the United States or other countries during the 2008-2009 crisis. Another key reason most participants felt that Canada’s economy was stronger than that of the United States was its more stable banking sector. Participants sensed that Canada’s banking sector was more resilient and better managed than that of other countries, including the United States. This view was widely shared. While not strictly related to economic growth, many participants also mentioned that one reason they were more confident in Canada’s economy than that of the United States was the presence of a stronger social safety net. They believed that this safety net provided Canadians with better insurance against economic problems.   
Participants were divided on whether the drop in oil prices and the resulting devaluation of the Canadian dollar were good or bad for the economy. On the one hand, most participants felt that this drop in oil prices was “probably” not good for the economy when thinking of Canada as a whole. They could sense that the economy of Alberta was negatively affected and that this may result in lower government revenues (lower revenues because of lower tax returns at the pump as well), thereby negatively affecting government budgets. A few also mentioned that many people probably lost their jobs in the oil sector, something none of them liked to see. 
At the same time, most participants felt that this was probably a good thing for them on a personal basis since the price of gasoline at the pump was lower, meaning they would have more money in their pockets. This could in turn spur the local economy because people would spend more on various goods and services.

Two other words chosen on the exercise sheet by many participants were sluggish and recovering. This choice was most often related to these participants’ belief that the Canadian economy has been sputtering along since the 2008-2009 downturn. They felt that while Canada had escaped the kind of major crises felt in other countries, its economy was still stuck in a state of slow progress, without making significant gains. They did not see signs of either major trouble or major upswings. This relative stability was not necessarily perceived as a negative thing for the Canadian economy. In fact, some felt that this was a sign of the national economy’s resilience in the face of major international swings that were noticed in other markets, including the United States. 
Another key concern that was brought up in many locations, but especially in some of the smaller focus group locations, was the apparent disappearance of highly-paid jobs in the manufacturing sector. Many participants felt that such long-term employment with good benefits was a thing of the past and that local workers too often had to settle for temporary jobs or contract work without strong benefits packages. This was a major source of worry for the economic future of their communities and their province overall.      

2.3
Economic Priorities and Actions 
When asked about key economic priorities for the Canadian government and the types of measures or policies that have been put in place to foster growth and job creation, the policy mentioned most often on a top-of-mind basis was the presence of federal grants for apprenticeships. Once brought up, many participants across locations remembered having seen the ads on television, with a few even knowing individuals who had taken advantage of programs to help retrain workers in trades. Participants unanimously approved of such programs. They believed it was essential for the government to assist workers and young people who were willing to get training for manual jobs. Many felt that unfortunately this type of work tended to be undervalued in school systems yet they played a vital role in local economies. This undervaluation was seen as unfortunate because participants felt trades jobs were often well-paid and had long term potential. Many also believed that there was a shortage of Canadian workers qualified to fulfil the needs of local businesses in qualified manual work.   
Many participants were aware of international trade agreements and ongoing trade discussions. While knowledge of the specific details of such agreements remained fairly limited, such trade agreements were in general viewed as a good thing for the country. The main reason they were seen in this way was that they helped Canada diversify its markets in case of major problems in the United States or in other key markets. These agreements thus helped alleviate some of the concerns discussed above regarding the need to diversify the Canadian economy. 

The trade deals most often discussed were the Canada-European Union Comprehensive Economic and Trade Agreement (CETA) as well as the bilateral trade deal with South Korea. The Trans-Pacific Partnership was also known by some participants, but there was apparent confusion over who was involved and what the key aspects of the deal were. Often these participants talked about a deal currently in the works with China rather than with other partners in the Pacific.
A few participants had heard of CETA through local news coverage regarding the effect it may have on Canadian cheese producers more specifically. This was most visible in some of the smaller centres, but it was brought up elsewhere as well. While participants felt that protecting local dairy producers from international competition may be a good thing, the vast majority of participants across locations felt that trade agreements like CETA brought significant benefits that outweigh potential hardships to local producers. They would like to see local producers succeed, but not at the expense of foregoing international trade deals. A few participants believed that prices for dairy products in Canada were currently too high and that lowering barriers may force lower prices for Canadian consumers. They had some concerns over the potential for lower quality standards on imports, but they believed this could be managed through strong regulation.                   
2.4 
Counter-Terrorism
Participants were mostly aware that Canada was involved in an international military mission against ISIS, although most could not identify with any degree of precision the specific components of Canada’s involvement. It was very clear from the start of the discussion about counter-terrorism that all participants had heard about the Islamic State and, barring a couple of exceptions, could not see anything positive about it. ISIS was viewed as an evil organisation that took advantage of disenfranchised individuals across the world by distorting the true nature of Islam. 

Most participants had heard of the atrocities committed by ISIS in the Middle East and felt that this organisation was growing and needed to be stopped. They were also aware that Canadians had been recruited by ISIS and had left for Syria or Iraq to fight. The few participants who said they did not know much readily admitted that they voluntarily tuned out information about ISIS because it was too much for them to endure. They were repulsed by their actions and would rather not think about it. 

In general, participants were favourable towards Canada’s involvement in the fight against ISIS. Support for the mission rested on a few core ideas, the main one being that it was simply not an option for Canada to stay on the sidelines while other countries fought this global menace. Canada fighting alongside its allies was simply the right thing to do. ISIS was perceived as such an irrational and out of control evil that participants unanimously agreed that trying to reason with them through diplomatic talks was a waste of time. Diplomacy may be needed later, but this stage had not been reached yet.  
Another reason for support of Canada’s involvement was reciprocity. Basically, participants felt that Canada needed to help its allies at this time of need because Canada would expect them to do the same if it needed their help. News of Canadian troops getting involved in firefights while training local fighters had been heard by most participants, but it was seen as neither shocking nor opinion-changing. Most participants felt that such unfortunate events were part of being there.    

Some hesitated to fully support the mission based on a belief that this was not how they perceived Canada’s traditional role in the world as “peacekeepers”. But this view was that of a minority, with most agreeing that the mission was in fact consistent with our role because we were helping those in need. Some instinctively pointed out that the two World Wars were good examples of Canada doing more than peacekeeping while still doing some good in the world by fighting evil.   
Yet even though a few felt uncertain about the benefits of the mission or about Canada’s current role, participants were quasi-unanimous in saying that Canada needed to be involved. This was simply not somebody else’s problem, but it was Canada’s problem as well.       
Appendix A – Detailed Research Methodology 

A.1
Quantitative Methodology
The quantitative portion of the research was conducted over the phone. Fieldwork for the survey was held from January 22nd to February 3, 2015. The national response rate for the survey was 13.6%. Complete call dispositions are presented in Appendix A. A pre-test of 30 interviews, 15 in each official language, was completed on January 21, 2015. Survey interviews lasted 8 minutes on average. 

Because priorities for the federal government may vary greatly by region, a larger sample size was necessary to ensure proper regional representation. In total, 3,008 adult Canadians were interviewed in all regions of the country. The national margin of error for the survey is +/- 1.8% 19 times out of 20. The complete survey questionnaire used during fieldwork is included in Appendix D.
Computer Aided Telephone Interviewing (CATI)

Telephone interviewing was conducted using Léger’s CATI technology.  Highly trained data analysts program each survey in CATI then perform thorough testing to ensure accuracy in set-up and data collection.

Léger’s CATI system handles sampling and questionnaire completion electronically, removing the possibility of misdials and imposing control over skip patterns, branching, and valid ranges. The system can be used to automate many calculations that would slow unaided interviewers.

CATI also removes the need for separate coding and data entry cycles, further reducing the opportunity for error. CATI also ensures correct timing of call-backs. To keep complaints to a minimum, no number is called twice in a two-hour period and each number is called on different days of the week and at different times of the day (i.e. late afternoon, evening, daytime). This system ensures all scheduled appointments are kept, maximizing the response rate and sample representativeness.
Field and Quality Control
Léger’s call centre is located in Montreal and has a total of 100 stations. All interviews for this research were conducted out of our Montréal call centre. This call centre is divided into three distinct divisions: One consisting of English only interviewers, one of French only interviewers and one of bilingual interviewers. This ensures that all telephone surveys can easily be conducted in either official language.  If, at any time, a potential respondent wished to conduct the survey in French (or vice-versa), they were quickly transferred to a French or bilingual interviewer, no matter when or where the call was made.

Léger integrates all projects to a Virtual Call Centre™ (VCC) platform. The Virtual Call Centre™ is a system enabling interviewers in our call centre to conduct telephone surveys supported by questionnaire and sample management provided over the Internet.  The efficiency of the VCC greatly contributes to the success of any project.

The VCC allows both the bilingual and English (or French) interviewers to have access to the same survey as well as the same sample data base.  This is particularly important for a telephone survey that demands tight fielding timeline.  We utilized both languages seamlessly to ensure that data collection was finished in the prescribed timeline. Additionally, having the VCC system allowed us to manage provincial and other quotas simultaneously.

Once the questionnaire was installed, a close validation of the programmed questionnaire was carried out to avoid any potential data error. This validation ensured that the data entry process conformed to the survey's basic logic. 

The VCC system allowed for questionnaire changes to be completed quickly and accurately. By allowing access to the system from anywhere in the world, Léger’s research staff can receive changes and update the survey program within a very short time. This procedure allowed for the nimble management process required for the project.  

Interview Monitoring

Léger’s call centre enables data collection supervisors to monitor interviews as they are being conducted. Monitoring is essential to ensure the proper administration of a questionnaire. Through ongoing monitoring, supervisors ensured the questionnaire was administered properly and provided timely feedback to interviewers regarding potential issues with coding or wording.

Offsite (remote) monitoring was also available via three-way teleconferencing, both during the pre-test and throughout the duration of the data collection process. Léger’s monitoring system allows project managers and clients to monitor interviews as they happen.  Upon request, interview recordings could be available through a secure FTP site so that clients could listen to the quality of our interviews.

Senior supervisors monitored interviews throughout field to ensure flow, clarity, consistency and comprehension of the survey. The Project Authority would have been notified immediately of any issue.  If a serious issue had been found, fielding would have ceased until the problem was rectified.

With Centralus, our proprietary software, project managers could check on frequencies, the number of completes, quotas (if any), and the response rate at any time during field. This “real-time” management tool allowed for any issues to be quickly flagged and corrected.  

Field Supervision and Quality Control

All interviewers used by Léger during this project received customized training with respect to interview techniques, and in-depth training on our call centre CATI software.  Once they have completed their probationary period, Léger’s interviewers are evaluated every six months based on the following:

· reading integrity (never suggesting or interpreting respondent answers);

· appropriate follow-up to open-ended questions; and

· quality control (good pronunciation, zero tolerance for bias).

For each project, our field staff members go through a practice session before fielding.  During these practice sessions, interviewers will work with one other to role-play a simulated interviewer/respondent survey. The field supervisor will allow interviewing to commence only when satisfied that each interviewer is able to conduct a proper, professional interview.  Intensive monitoring and verification are conducted throughout the fielding process.

Phone interviews were monitored throughout the data collection period, with a minimum of 10% of each interviewer’s phone calls being monitored. By insisting on ongoing monitoring, we are able to ensure the quality of the data collected.

Data Cleaning

Upon completion of data collection, Léger’s data analysts and data processing department cleaned the data thoroughly, ensuring that:

· all closed-ended questions were within the allowable or logical range (allowable ranges would be confirmed with the client in any circumstance where it is not obvious from the questionnaire);

· outliers were verified and, if necessary, excluded from the data;

· all skip patterns had been followed correctly;

· the data was complete (except where it is intentional and within client expectations); and
· information was consistent and logical across questions, with no contradictions in the data.
The data was checked and cleaned after the first night of field and at project completion.  During analysis, all numbers were double-checked and any outliers were double-checked to ensure the data has been entered accurately in the first place.  If necessary, the original phone call could be reviewed to check the answer.

Coding

All projects have a team of coders assigned to edit, clean, and develop meaningful codes for the answers to open-ended questions.  Léger developed the code book and coded open-ended questions accordingly.  All data from open-ended questions was checked by different coders to ensure data was accurate and correctly coded. All coding for the project was done in accordance with the requirements of the RFP and included:

· verbatim transcriptions; and

· coding and sorting into categories from comments to open-ended questions.

Maximizing the response rate 

A low response rate threatens a survey’s reliability and validity. Through Léger’s experience surveying various populations, we have established the following methods to maximize response rates:

· including a toll free number for call-backs, if necessary; 

· patience and rapport development in speaking with respondents, which helps to keep participants engaged in the survey and limits mid-survey drop offs;

· prepare arguments to be used by interviewers to inform respondents of the importance of their participation: usefulness of the study for them and their family, etc.;
· use of experienced field personnel in contacting households and identifying the appropriate respondent; 

· making a minimum of 8 call-backs to each number and setting appointments for call-backs (even for the initial contact); and

· include contact information for a senior researcher so respondents can verify the validity of the research.
Twenty-five percent (25%) of all calls are made to cell phone numbers in order to maximise the representativeness of the sampling frame and ensure that a sufficient number of younger, and often highly mobile, individuals are included in the final sample.
Call Dispositions

	
	Total

	TOTAL SAMPLE
	37474

	Invalid sample
	10039

	No service
	9517

	Non-residential
	124

	Fax / modem / Mobile Phone/ Pager
	398

	Numbers outside of sample
	721

	Language Barrier
	391

	Unqualified
	304

	Quota attained
	26

	EFFECTIVE SAMPLE
	26714

	Non-completed interviews
	23706

	Refusal
	8317

	No answer
	6600

	Answering machine
	7315

	Line busy
	394

	Incompleted
	228

	Appointment
	852

	COMPLETED INTERVIEWS
	3008

	
	

	Response rate:
	13.6%


The response rate is calculated using the following formula:

(Completed interviews + Out of Sample) / (Total sample - Invalid sample) 
Non-Response Bias and Demographic Analysis
An effective response rate of 13.6 per cent is good for a national telephone survey of 3,008 respondents conducted in two weeks, matching typical rates for similar studies. This response rate minimizes the risks of an important non-response bias in the survey as it decreases the likelihood of an unrepresentative sample.  

Nevertheless, a basic comparison of the unweighted and weighted sample sizes was conducted to identify potential issues (see table below). As is typically the case for a telephone survey targeting homes with a fixed telephone line, younger individuals are more difficult to reach. To compensate for this fact, Léger ensured that 25% of all calls made were targeting NNX (first three numbers of the phone number) typically attributed to mobile phones. While we can see in the table below that the most significant gap between the unweighted sample and the sample weighted using Statistics Canada’s 2011 census figures appears among the 18-24 and 25-34 age cohorts, it remains within perfectly acceptable ranges. We also notice that the survey basically fell right on the mark for another key demographic: gender. 
Weighted and Unweighted Samples 

	
	Unweighted
	Weighted

	Region

	Atlantic
	210
	214

	Quebec
	711
	719

	Ontario
	1155
	1150

	Prairies
	201
	194

	Alberta
	327
	319

	BC/North
	404
	411

	Age

	18-34
	515
	822

	35-54
	1064
	1117

	55+
	1429
	1069

	Gender

	Male
	1510
	1457

	Female
	1498
	1551


However, there is no evidence from the data that having achieved a different age or gender distribution prior to weighting would have significantly changed the results for this study. The relatively small sizes of the weights themselves and of the differences in responses between various subgroups suggest that data quality was not affected. The basic weight that was applied (age, gender and region) corrected the initial imbalance for data analysis purposes and no further manipulations were necessary.
However, it is clear that the addition of a cellphone sample helped in securing this solid unweighted sample. The table below presents a comparison of the demographic characteristics of the unweighted landline and cellphone samples for this study.  

Unweighted Cellphone versus Landline Samples
	
	Cellphone (n=840)
	Landline (n=2,168)

	Region

	Atlantic
	3%
	9%

	Quebec
	28%
	22%

	Ontario
	41%
	37%

	Prairies
	3%
	8%

	Alberta
	13%
	10%

	BC/North
	12%
	14%

	Age

	18-34
	38%
	9%

	35-54
	40%
	34%

	55+
	22%
	57%

	Gender

	Male
	60%
	46%

	Female
	40%
	54%


Results from the table above demonstrate the rather large imbalance between the cellphone and landline samples. The most striking difference relates to the very small proportion of individuals aged 18-34 in the landline sample (9%) compared to the cellphone sample (38%). At the other end of the age spectrum, we also notice that older individuals are underrepresented in the cellphone sample and overrepresented in the landline portion. These differences confirm the importance of including cellphone numbers in telephone polling. By aggregating the two subsamples as part of the overall survey sample, we obtain a representative sample of the Canadian population.   

Found below is another table comparing other key demographic characteristics of the final weighted sample compared to that of the actual population based on Statistics Canada’s 2011 Census data and its March 2015 Active Population Statistics with regards to employment data. 
Weighted Sample Distribution for Key Demographic Variables versus Census Data 

	
	Sample
	Census Data
	Gap %

	Education*

	Elementary / High School
	22%
	36%
	-14%

	Some Post-Secondary
	7%
	12%
	-5%

	College, Vocational or Trade School
	29%
	21%
	+8%

	University-level
	42%
	31%
	+11%

	Household Income*

	Less than $40,000 
	25%
	30%
	-9%

	Between $40,000 and $79,000
	32%
	31%
	-5%

	$80,000 and above
	43%
	37%
	+6%

	Children at Home*

	Yes
	35%
	29%
	+6%

	No
	65%
	71%
	-6%

	Employment Status**

	Working full-time
	46%
	50%
	-4%

	Working part-time
	9%
	12%
	-3%

	Self-employed
	9%
	9%
	-

	Unemployed but looking for work
	4%
	4%
	-

	Other***
	31%
	25%
	+6%


* The percentage of responses in residual categories (don’t know/refused) is removed from the analysis in order to provide comparable cell counts. Cells may not add up to 100% due to rounding.

** Statistics Canada data uses those aged 15 years and above in its calculations whereas the current sample only includes Canadians aged 18 and above. 

*** As not all employment or occupation categories are mutually exclusive (e.g. students can be working part-time, semi-retired individuals can be students or part-time workers, etc.) in active population statistics, direct comparison for various data subcategories in this broader “other” category would be difficult to make with a reasonable degree of precision. We therefore keep this category as is.  
The overall comparison of socio-demographic characteristics of the final sample to that of the Canadian population shows that the sample is mostly representative of that population, yet minor and consistent biases are visible. Broadly, the final sample is comprised of individuals with slightly higher levels of education and income compared to the general population. This matches findings from a vast body of research into sampling bias in surveys. As such, individuals with lower socio-economic status are less likely to answer surveys than those with higher socio-economic status.
The largest gaps appearing in the table above relate to education levels obtained by survey respondents in comparison to general population statistics. While more than a third (36%) of the Canadian population does not have a post-secondary education according to Statistics Canada, this proportion is of only 22% among survey respondents. A similar gap is visible in the proportion of those who have at least an undergraduate university education, with 42% of survey respondents having obtained a degree versus 31% among the Canadian population. Since a direct link exists between education levels and household income, it is not surprising to notice that income levels are correspondingly slightly higher in the survey sample in comparison to Canadian Census data. However, the gaps in income levels are not as visible as for education. 
Finally, two additional variables were used in the comparison of the final sample with the general population: the presence of children in the household and current employment status. For both variables, the differences are relatively small, showing that the final sample is representative of the Canadian population.     

A.2 
Qualitative Portion 

A series of twelve (12) focus groups was held during the course of this research. At each location, groups were comprised of Canadians aged 21 and over, containing a good mix of gender as well as ethnic and educational backgrounds. In addition, groups were split according to income categories. One group in each location was held with participants who have an individual income of less than $75,000 (or a family income of less than $100,000), while the other was held with those who have an individual income of $75,000 or more (or a family income of $100,000 or more). All participants were also head or co-head of households. The schedule and locations of the groups are presented in the table below. 
	Location
	Date
	Time
	Language

	Victoriaville,

QC
	Wednesday, January 21,  2015 
	1st group: 5:30PM-7:00PM  
2nd group: 7:30PM-9:00PM
	French

	Fredericton, NB
	Thursday, January 22, 2015 
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Mississauga, Ontario 
	Saturday, January 24, 2015
	1st group: 10:00AM-11:30AM  2nd group: 12:00PM-1:30PM
	English

	Minto, Ontario
	Monday, January 26, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Abbotsford, BC
	Tuesday, January 27, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English

	Vancouver, BC


	Wednesday, January 28, 2015
	1st group: 5:30PM-7:00PM      2nd group: 7:30PM-9:00PM
	English


Twelve (12) participants were recruited for each focus group, ensuring that a minimum of 8 to 10 recruits attended. Group participants were recruited using a formal recruitment screening questionnaire administered via a telephone interview. The fully-detailed recruiting questionnaire is presented in Appendix B. The recruitment screener was devised by Léger in accordance with the specifications of the project authority and following all Market Research and Intelligence Association (MRIA) standards and guidelines for the conduct of qualitative research. 

Each group lasted between 90 minutes and 2 hours. Participating individuals were given an $85 cash incentive to compensate them for their time and cover basic travel expenses. All groups were moderated by a Léger research professional qualified for work with the federal government as per the Standing Offer for Public Opinion Research of the Government of Canada. Focus groups were held using a moderation guide devised by the Léger senior researcher in collaboration with PCO.
In accordance with the MRIA guidelines for the conduct of qualitative research, Léger provided participants with details specific to the conduct of the groups. Such details included the audio/video taping of the discussion, the presence and purpose of the one-way mirror, basic rules about privacy and confidentiality, including the fact that tapes will be destroyed according to MRIA guidelines, and that participation is voluntary.

As is standard with qualitative research done on behalf of the Government of Canada, the following conditions were also applied for all participants:

· They had not participated in a discussion group within the last six months;

· They had not attended, in the past two years, a focus group discussion or in-depth interview on issues related to the topic at hand;
· They had not attended five or more focus groups or in-depth interviews in the past five years;
· At least one third of the participants recruited for each group must never have attended a group discussion or in-depth interview before;
· They had a sufficient command of English (or French for the Québec City groups) to fully participate in the focus group sessions; and, 

· They or their family are not employed in any of the following:

· A  research firm

· A magazine or newspaper

· An advertising agency or graphic design firm

· A political party
· A radio or television station

· A public relations company

· Federal or provincial government

As with all research conducted by Léger, contact information was kept entirely confidential and all information that could allow for the identification of participants was removed from the data, in accordance with the Privacy Act of Canada.
Appendix B – Recruitment Guide
GEN POP FOCUS GROUP SCREENER

Perceptions of Canadians on the state of current events 

Hello, I'm ___________ of Léger, a marketing research company. We are organizing a research project on behalf of the Government of Canada. This research project is about some current events that are relevant to the federal government.
We are preparing to hold a few research sessions with people like yourself. In these sessions, individuals are asked to sit down with several others and give their opinions and share their ideas. We are organizing several of these group discussions, and would be interested in possibly having you participate.

Your participation is voluntary. All information collected, used and/or disclosed will be used for research purposes only and the research is entirely confidential. The names of participants will not be provided to the government or any third party. May I continue?

	Yes 
	1
	

	No
	2
	Thank and terminate


I need to ask you a few questions to see if you fit the profile of the type of people we are looking for in this research.

Note to recruiter:  When terminating a call with someone, say:  Thank you for your cooperation. We already have enough participants who have a similar profile to yours, so we are unable to invite you to participate.

1)
Record gender:
	Male
	1
	Equal number of men and women in groups

	Female
	2
	


2)
Do you, or does anyone in your household, work in any of the following areas?  (Read list) 

	
	No
	Yes

	A marketing research firm
	(    )
	(    )

	A magazine or newspaper
	(    )
	(    )

	An advertising agency or graphic design firm
	(    )
	(    )

	A political party
	(    )
	(    )

	A radio or television station
	(    )
	(    )

	A public relations company
	(    )
	(    )

	Federal or provincial government (Crown Corporations count as NO)
	(    )
	(    )


If ‘yes’ to any, thank and terminate.
3)   Sometimes participants are asked to watch videos, read a document and/or write out their answers to a questionnaire during the discussion.  Is there any reason why you could not participate?  

Yes                1             THANK & TERMINATE

No                 2             

TERMINATE IF RESPONDENT OFFERS ANY REASON SUCH AS SIGHT OR HEARING PROBLEM, A WRITTEN OR VERBAL LANGUAGE PROBLEM, A CONCERN WITH NOT BEING ABLE TO COMMUNICATE EFFECTIVELY OR IF YOU HAVE A CONCERN.”
4) 
Are you the head, or co-head of your household, that is, a person who makes key decisions in your household?  


Yes 



(Continue)

No/Don’t know/Refused 

(Thank and terminate)
5)
We would like to talk to people in different age groups. Into which one of the following groups should I place you? (Read List) 

	Under 18
	1
	Thank and terminate

	18-21
	2
	

	22-34
	3
	Recruit cross-section

	35-54
	4
	

	55 or over
	5
	


Q6a)      How many people above the age of 18 are there in your household? 

1- One         


  ASK 6B
2- More than one         SKIP TO 6C

Q6b)    [IF Q6a=1 ASK] Was your household’s income for 2013 greater or less than 75 thousand dollars?

$75K or greater 
Qualifies for group 2 
Less than $75K  
Qualifies for group 1 
                  Refused              
THANK AND TERMINATE
 

Q6c)    [IF Q6a=2 ASK] Was your household’s income for 2013 greater or less than 100 thousand 

dollars?

$100K or greater 
Qualifies for group 2
Less than $100K 
Qualifies for group 1
Refused              
THANK AND TERMINATE

7)
What is the highest level of education you have attained?  (Do not read list – Recruit good cross-section of education levels)
	Some high school or less
	1

	Completed high school
	2

	Post-secondary technical training
	3

	Some college/university
	4

	Completed college/university
	5

	Post-graduate studies
	6


8) 
Were you born in Canada or were you born elsewhere?

	Canadian-born
	1
	

	Born elsewhere
	2
	Two to three participants born elsewhere per group


9)
As I mentioned to you earlier, we are organizing some discussion groups among people like yourself. Have you ever taken part in such discussion groups?

	Yes
	1
	

	No
	2
	Go to Q.13


10)
And when was the last time you attended a discussion group?

	6 months ago or less 
	1
	Thank and terminate

	OR more than 6 months ago
	2
	


11)
How many times did you attend a discussion group or an in-depth interview in the last five years?

	Less than 5 times 
	1
	

	OR 5 times or more
	2
	             Thank and terminate


12)
What topics have you ever discussed?


__________________________________________________________________________


(If related to economy, thank and terminate)

13)
Thank you. We would like to invite you to participate in one of our group discussions. The discussion group will last 2 hours. Refreshments will be provided at the meeting, and you will be paid $75 for your participation. 


Would you be willing to participate in one of these sessions?

	Yes
	1
	Go to appropriate city and group type invitation

	No
	2
	Thank and terminate


	City
	Language
	Recruit
	Participate
	Dates
	Location

	Victoriaville,

QC
	French/

Simultaneous translation
	24
	16-20
	January 21

5:30PM

7:30PM
	Quality Inn and Suites

1 boulevard Arthabaska,Victoriaville,

QC,G6T 0S4

	
	
	
	
	
	

	Fredericton, NB
	English
	24
	16-20
	January 22

5:30PM

7:30PM
	Crowne Plaza Fredericton
Lord Beaverbrook/659 Queen Street, Fredericton,

NB, E3B 5A6

	Mississauga, Ontario 
	English
	24
	16-20
	January 24

10:00AM

12:00PM
	ACE Research 

2575 Dunwin Drive, Mississauga, 

Ontario, L5L 3N9

	
	
	
	
	
	

	Minto, Ontario
	English
	24
	16-20
	January 26

5:30PM

7:30PM
	Ranton Place Hotel 

112 King Street, 

Palmerston, ON

	Abbotsford, BC
	English
	24
	16-20
	January 27

5:30PM

7:30PM
	Coast Abbotsford Hotel

2020 Sumas Way 

Abbotsford, BC V2S 2C7

	
	
	
	
	
	

	
	
	
	
	
	

	Vancouver, BC

(North Vancouver)*
	English
	24
	16-20
	January 28

5:30PM

7:30PM
	Smart Point Research
301-1140 Homer Street, Vancouver, 
BC V6B 2X6

	Total
	-
	144
	96-120
	-
	-


“Coordinates” Section

Someone from our office will be calling you back to confirm these arrangements.  Could I please have your phone number where we can reach you during the evening and during the day?

Name:


Evening phone:

Work phone:


Thank you very much!

Recruited by:


Confirmed by:

As we are only inviting a small number of people to take part, your participation is very important to us. If for some reason you are unable to participate, please call so that we can get someone to replace you. You can reach us at ____ at our office. Please ask for ____.

To ensure that the focus groups run smoothly, we remind you: 
· To turn off your cellular phones – to avoid disruptions during the group;

· To arrive 15 minutes earlier – to have sufficient time to park/sign in;

· To bring reading glasses, if necessary to be able to go over the test material;

· To bring a photo ID to collect your incentive;

· That the session will be recorded for analysis purposes only.
Group specifications:

· All head or co-head of households

· Group 1: lower income group. Invididual income of less than $75,000 or household income of less than $100,000. 

· Group 2: high income group. Invididual income of $75,000 and above or household income of $100,000 or more.

· Good mix of age (18 and above), gender and education for all groups.

· Minimum of two participants per group born outside of Canada

Appendix C – Discussion Guide
MODERATOR’S GUIDE – WINTER 2015

INTRODUCTION (5 Minutes)

· Introduce moderator and welcome participants to the focus group.

· As we indicated during the recruiting process, we are conducting focus group discussions on behalf of the Government of Canada.  
· The focus of tonight’s discussion will be Government priorities.  But before we discuss these ads, I’d like to brief you on how a focus group works, for those of you who haven’t attended one before.
· The discussion will last approximately 2 hours. Feel free to excuse yourself during the session if necessary.  

· Explanation re: 

· Audio-taping – The session is being audio-taped for analysis purposes, in case we need to double-check the proceedings against our notes.  These audio-tapes remain in our possession and will not be released to anyone without written consent from all participants. 

· One-way mirror – There are observers representing the government who will be watching the discussion from behind the glass.  

· It is also important for you to know that your responses today will in no way affect your dealings with the Government of Canada. 

· Confidentiality – Please note that anything you say during these groups will be held in the strictest confidence.  We do not attribute comments to specific people.  Our report summarizes the findings from the groups but does not mention anyone by name.  The report can be accessed through the Library of Parliament or Archives Canada. 

· Describe how a discussion group functions:

· Discussion groups are designed to stimulate an open and honest discussion. My role as a moderator is to guide the discussion and encourage everyone to participate. Another function of the moderator is to ensure that the discussion stays on topic and on time.

· Your role is to answer questions and voice your opinions. We are looking for minority as well as majority opinion in a focus group, so don't hold back if you have a comment even if you feel your opinion may be different from others in the group.  There may or may not be others who share your point of view.  Everyone's opinion is important and should be respected.    

· I would also like to stress that there are no wrong answers.  We are simply looking for your opinions and attitudes.  This is not a test of your knowledge.  We did not expect you to do anything in preparation for this group.

Please note that the moderator is not an employee of the Government of Canada and may not be able to answer some of your questions about the program we will be discussing.  If important questions do come up over the course of the group, we will try to get answers for you before you leave.

· (Moderator introduces herself/himself). Participants should introduce themselves, using their first names only.  

· What are your main hobbies or pastimes?

WARM UP: General Context (25 Minutes)

· Thinking of the issues facing Canada today, which one would you say the Government of Canada should focus on most? FLIP CHART – PROBE – [ENSURE PARTICIPANTS FOCUS ON CURRENT FEDERAL GOVERNMENT ISSUES] 

· What makes you say that?

ECONOMIC SITUATION (40 Minutes)

· WORD ASSOCIATION EXERCISE ON ECONOMY – top three words and why chosen

· Overall, how is Canada’s economy doing? What makes you say that? Where do you think the Canadian economy is headed?

· What are the biggest threats to or concerns you have about Canada’s economy? [FLIP CHART CONCERNS]

· What about the price of oil [MODERATOR PLEASE PROBE IF NECESSARY] Is this a good or a bad development for the Canada’s economy? Your province’s economy? Why do you say that?

· Is Canada’s national economic situation different from the economic situation in other countries? What is different? Do you feel that the situation in the US and/or Europe will have an impact on us here? What will that be?

· What if their economic situation gets worse?

· If you were the Government of Canada, what measures would you take to respond to the potential impact here?  

· Are you aware of anything the Government of Canada has being doing recently to support the economy and jobs? Is there anything that jumps out? What should the Government be doing? 

· Have you heard anything regarding Canada’s efforts to expand trading relationships, beyond our traditional partners like the United States? [DISCUSS]

· What should the federal government do with respect to market diversification?  PROBE AS NECESSARY: TRADE MISSIONS; TRADE AGREEMENTS; OTHERS)

· What benefits, if any, do you think there will be for Canada if we sign new trade agreements?

· What concerns, if any, do you have if Canada signs new trade agreements?

· Probe as necessary:

· What about Canada’s agriculture industry? 

· E.g. beef, pork, canola, fisheries, food processing sector, others?

·  What about Canada’s auto industry?

· Other areas?  

COUNTER-TERRORISM (30 Minutes)

· Have you read seen or heard any news recently about a group called the Islamic State of Iraq and Syria, known as ISIS or ISIL? What was it that you read, saw or heard?

· And, have you read seen or heard any news recently about actions the Canadian Government has taken in reaction to a group called the Islamic State of Iraq and Syria, known as ISIS or ISIL? What was it that you read, saw or heard?

· I would like you to tell me what Canada’s role is in this issue – what are we doing?

· [AFTER UNAIDED DISCUSSION] What will be required of our role as advisors and launching airstrikes? 

· The Federal Government of Canada recently announced that the Canadian Armed Forces would join the international coalition fighting ISIL in Iraq.

· Do you support or oppose the Canadian Government sending Canadian Armed Forces to launch air strikes against ISIL?  What makes you say that?

CONCLUSION [5 Minutes]

We have covered a lot of topics today and really appreciate you taking the time and energy to come down here and give your opinion. Your input is very important and insightful! 

· To conclude, I wanted to ask you whether you have any last thoughts that you want to give the Government of Canada. 

Appendix D – Survey Questionnaire
PCO Survey – Winter 2015
INTRO.

Hello, my name is _______________. I’m calling on behalf of Léger, a national research firm. We are currently conducting a study on behalf of the Government of Canada and I’d like to ask you a few questions on current issues of interest to Canadians. Your responses will be kept entirely confidential and anonymous. This survey is registered with the Marketing Research and Intelligence Association's (MRIA).
Would you prefer that I continue in English or French? Préférez-vous continuer en français ou en anglais?

[IF NEEDED: Je vous remercie. Quelqu'un vous rappellera bientôt pour mener le sondage en français.]

a) May I please speak with the person in your household who is 18 years of age or older and who has had the most recent birthday? Would that be you? [IF THAT PERSON IS NOT AVAILABLE ARRANGE CALLBACK]
Yes


=> CONTINUE

No

  
=> ASK TO SPEAK TO ‘ELIGIBLE’ PERSON AND START AGAIN


REFUSED 

=> THANK AND TERMINATE

b) Would you be willing to take part in this survey? We can do it now or at a time more convenient for you.  

Yes, now 


=> CONTINUE
Yes, call later


=> SCHEDULE CALLBACK DATE AND TIME 

REFUSED


=> THANK AND TERMINATE
[IF ASKED] The survey will take about 5 minutes to complete.

1A. Thinking of the issues facing Canada today, which one would you say the Government of Canada should focus on most? [CAPTURE FIRST MENTION] 

[NO PRE-CODED LIST - INTERVIEWER NOTE: TOP ANSWER MUST BE RECORDED FIRST] 

Answer: __________________

[DO NOT READ] I don’t know / Refusal

1B. Are there any others? [MULTIPLE MENTIONS] 

[NO PRE-CODED LIST] 

Answer: __________________

[DO NOT READ] I don’t know / Refusal

[ROTATE QUESTIONS 2, 3 – THEN ASK Q3B, FOLLOWED BY Q4]

2. Using a scale from 1 to 10, where 1 is terrible and 10 is excellent, how would you rate the current state of the Canadian economy? 

1-10

[DO NOT READ] I don’t know / Refusal

3. Using a scale from 1 to 10, where 1 is terrible and 10 is excellent, how would you rate the current state of the United States economy? 

1-10

[DO NOT READ] I don’t know / Refusal

3B. Using a scale from 1 to 10, where 1 is terrible and 10 is excellent, how would you rate the current state of the [INSERT PROVINCE] economy?

1-10

[DO NOT READ] I don’t know / Refusal

4. Using a scale from 1 to 10, where 1 is terrible and 10 is excellent, how would you rate the current state of the economy of China? 

1-10

[DO NOT READ] I don’t know / Refusal

5. Over the next six months, do you think the Canadian economy will be stronger, weaker or will there be no change? 

[NOTE TO INTERVIEWER: IF RESPONDENT SAYS “HOPE” IT WILL BE STRONGER, CLARIFY WHETHER S/HE MEANS HOPE OR ACTUALLY THINK]

Stronger

Weaker

No change 

[DO NOT READ] I don’t know / Refusal

7. On a scale from 1 to 10, where 1 is not at all worried and 10 is very worried, how worried are you that the Canadian economy will suffer a significant downturn over the next 12 months?
1-10

[DO NOT READ] I don’t know / Refusal

8. What would you say is the biggest threat facing the Canadian economy? [NOTE: If multiples answers record the FIRST mention in the box. Then record the other answers on the next page.]
[NO PRE-CODED LIST - INTERVIEWER NOTE: TOP ANSWER MUST BE RECORDED FIRST] 

Answer: __________________

[DO NOT READ] I don’t know / Refusal

8a. Are there any others? [MULTIPLE MENTIONS] 

[NO PRE-CODED LIST] 

Answer: __________________

[DO NOT READ] I don’t know / Refusal

9. On a scale from 1 to 10, where 1 is strongly disagree and 10 is strongly agree, to what extent do you agree or disagree with the following statements?
a. Lower oil and gas prices will put the Canadian economy at risk of a downturn
b. Lower oil and gas prices will put the <PROV> economy at risk of a downturn
c. Lower oil and gas prices will help my province's economy
d. Lower oil and gas prices will negatively impact the federal government's finances
1-10

[DO NOT READ] I don’t know / Refusal

[SPLIT SAMPLE 7/8]

7a. Have you read seen or heard any news recently about a group called the Islamic State of Iraq and Syria, known as ISIS or ISIL?

7b. What was it that you read, saw or heard?

8a1. Have you read seen or heard any news recently about actions the Canadian Government has taken in reaction to a group called the Islamic State of Iraq and Syria, known as ISIS or ISIL? 

8b. What was it that you read, saw or heard?

10a. As you may know, last fall, the Federal Government of Canada announced that the Canadian Armed Forces would join the international coalition fighting ISIL in Iraq. Do you support or oppose the Canadian Government sending Canadian Armed Forces to launch air strikes against ISIL?  Would that be strongly or somewhat [support/oppose]?

IF SUPPORT AT Q10a, ASK:

10a1. What is the main reason you support this decision? 

IF OPPOSE AT Q10a, ASK:

10a2. What is the main reason you oppose this decision? 

11. On a scale from 1 to 10, where 1 is strongly disagree and 10 is strongly agree, to what extent do you agree or disagree with the following statement?
a. The Government of Canada should do everything possible to prevent the threat of ISIL, even if it means putting Canadian troops on the ground in Iraq.

1-10

[DO NOT READ] I don’t know / Refusal

STANDARD DEMOGRAPHICS

Finally, I’d like to ask you some questions for statistical purposes. I'd like to remind you that all your answers are completely confidential.

D1. Which of the following categories best describes your current employment status? Are you...? [READ LIST, ACCEPT ONE RESPONSE] 

Working full-time (35 or more hours per week)

Working part-time (less than 35 hours per week)

Self-employed

Student attending full time school (not working) 

Unemployed, but looking for work

Not in the workforce (e.g. unemployed, but not looking for work, a full-time homemaker or parent) 

Retired

Other

[DO NOT READ] REFUSED

D2. What is the highest level of formal education that you have completed to date? 
[READ LIST, ACCEPT ONE RESPONSE]
Elementary school or less

Secondary school

Some post-secondary

College, vocational or trade school

Undergraduate university program

Graduate or professional university program

[DO NOT READ] REFUSED

D3. In what year were you born? 

RECORD YEAR: __ __ __ __

[DO NOT READ] REFUSED

D4. Are there any children under the age of 18 currently living in your household? 

Yes

No

[DO NOT READ] REFUSED
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