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Executive Summary 

Background

With immigration as the single most important contributor to population growth, Canada is becoming increasingly multi-ethnic and multi-cultural. In the context of this demographic trend, reflecting diversity has become a key mandate for the Canadian Forces. At this point, very few of those from culturally diverse backgrounds have joined the military ranks.

Research Objectives

The objective of this study is to develop a better understanding of the South Asian and Chinese communities in terms of their knowledge and views of the Canadian Forces. Acquiring this information will enable DND/CF to better target communications to these groups. Through better information and communications it is hoped that Canada’s diversity will be better reflected among CF personnel. 

The purpose of this research is to:

· Measure knowledge levels of the Canadian Forces;

· Identify attitudes and views toward the Canadian Forces;

· Measure likelihood to join/recommend the Canadian Forces; and

· Identify drivers and barriers impacting views of the military as career and impressions of the CF as a career choice.

The findings of this research will provide a baseline measurement for the Canadian Forces moving forward and will help to inform the development of strategic communication strategies in reaching out to two of the most predominant ethnocultural groups in Canada.

Methodology

Ipsos Reid conducted a 15-minute telephone interview among n=803 South Asian and Chinese residents of Toronto and Vancouver. A total of 418 interviews were conducted with ‘youth’ or those ages 17-34 and 385 interviews were conducted with parents with children 12-21 years old.  Table 1 below summarizes the breakout of the interviews conducted.

The margin of error for the overall sample of 803 is ±3.5, 19 times out of 20.  

The margin of error for the sample of youth and parent groups respectively is ±4.9, 19 times out of 20.  The same margin of error applies to the sample of Chinese (youth and parent combined) and South Asians respectively.

The survey was conducted between February 21 and March 18, 2008.

Table 1: Sample Frame

	City
	Target Group

 (First-generation immigrants)
	# Interviews

South Asian
	# Interviews

Chinese
	Language of Interview

	Toronto
	 

Youth: 17-34 yrs old 

 
	n=103
	n=89
	English

	Toronto
	Parents: Parents with children 12-21 yrs old
	n=97
	n=112
	Choice of English, Hindi, Punjabi, Cantonese, Mandarin

 

	Vancouver
	 

Youth: 17-34 yrs old 

 
	n=130
	n=96
	English

	Vancouver
	Parents: Parents with children 12-21 yrs old
	n=71
	n=105
	Choice of English, Hindi, Punjabi, Cantonese, Mandarin



	TOTAL
	
	n=401
	n=402
	


Proportion of First Generation Immigrants within the Sample

The vast majority of survey respondents are first generation immigrants to Canada.  Only 14% of the youth and 2% of the parents surveyed were born in Canada. Of those who were not born in Canada, youth respondents have lived in Canada for 8 years on average and parents have lived in Canada for 13 years on average.  

· Chinese youth surveyed have lived in Canada for an average of 8 years

· South Asian youth surveyed have lived in Canada for an average of 7 years

· Chinese parents surveyed have lived in Canada for an average of 13 years

· South Asian parents surveyed have lived in Canada for an average of 14 years

Note to the Reader

Throughout the survey South Asian respondents (both youth and parents) are consistently more likely to use the highest / positive end of the scale than Chinese respondents (both youth and parents).  The difference between the average Chinese response and South Asian response on the top 1 box or 2 boxes of the scale can be as large as 30 points or more. The trend that Chinese respondents are reluctant to use the polar ends of the scale (high or low) has been noted as a cultural pattern in Chinese research.  However, it is unclear the extent to which this trend explains the difference of opinions between the two groups entirely.  Readers are cautioned to consider this trend when reviewing the differences between Chinese and South Asian survey responses.

Key Findings

Chinese and South Asian Canadians’ Familiarity and Views of the Canadian Forces

Overall, less than half of Chinese and South Asian respondents (both youth and parent groups) are familiar with the Canadian Forces.  Familiarity with the Canadian Forces is higher among South Asian respondents than among Chinese respondents. 

Despite relatively low familiarity, most respondents say they have a positive impression of the Canadian Forces. South Asian respondents hold more strongly positive views, while Chinese respondents lean more toward somewhat positive views.

While the difference in familiarity likely explains part of the reason for the difference in impressions of the two groups, another likely reason for this is the different levels of personal attachment each group has to Canada. The results suggest that those who have a greater level of personal attachment to Canada tend to hold more positive views of the Canadian Forces. When asked to rate their level of attachment to Canada, South Asian respondents indicate a far greater degree of attachment than Chinese respondents.  

A large majority of both South Asian and Chinese respondents agree that the Canadian Forces contribute to peace and international security around the world, are a symbol of pride and national identity, and helps Canadians in times of trouble and turmoil.  Significantly fewer Chinese respondents agree that the Forces are effective in fighting wars when required to do so.  

When asked to rate the Canadian Forces on its different roles, Chinese respondents rate the Forces much higher on peace-keeping and support-type roles than on dealing with threats or terrorism.  South Asian respondents rate the Forces consistently high on most roles, while offering slightly lower ratings for supporting Canadian interests abroad by participating in UN and NATO operations, and protecting North America’s borders (although South Asians still rate the Forces significantly higher than Chinese respondents on these roles).

Chinese and South Asian Canadians’ Attitudes Toward a Career in the Military

A large minority of South Asian youth are at least somewhat likely to consider a military career compared to only one in five Chinese youth.  Half of Chinese youth are not at all likely to consider a military career.

Opportunities and Barriers to a Career in the Military

When contemplating their future career, Chinese youth place the greatest importance on the degree to which the career will provide (in order) opportunities for professional development and training, opportunities to do interesting work, salary potential and other forms of monetary compensation and opportunities for advancement. Among South Asian youth opportunities for advancement is the most important, followed by salary potential, opportunities for professional development and training, a pension plan, and opportunities to work with others.  Both groups are least interested in opportunities to travel.
When asked to compare a career in the military to other careers or professions on the factors that are most important to them, both Chinese and South Asian youth rate the military much lower than most other professions on each of the factors. Their ratings of the military come closest to the ratings of other professions on helping others, pension plan, providing opportunities for travel, working with others, and opportunities for advancement.   The greatest gap between the military and other professions are: salary and opportunities for doing interesting work, highlighting the finding that respondents are least likely to associate a career in the military with either of these. 

In their career planning, Chinese youth express much more independence in their decision-making than South Asian youth.  Less than half of Chinese youth say it is important to them that their loved ones and the Chinese community approve of their choice of career, whereas South Asian youth are much more likely to seek the approval of their family, friends and community.  To some extent this may be driven by the fact that South Asian youth indicate far greater attachment to Canada than Chinese youth, but also have a strong attachment to their ethnic community. It may be that South Asian youth are more concerned that their choices in Canada remain consistent with the views of their community.  South Asian youth are much more likely to speak with their parents/immediate family, extended family, South Asian-Canadian cultural organizations and federal government immigration centers when looking for information about future careers or career planning than are Chinese youth.  Chinese youth are more likely to seek information independently on the Internet.
While few youth are interested in a military career, half say they would be proud to have a career in the military if it was their chosen field.  Equally as many parents say they would be proud if their child(ren) pursued a career in the military.  A higher proportion of South Asian parents would be proud to see their child have a career in the military than Chinese parents. 

Chinese and South Asian Canadians’ Likelihood to Join the Forces
Although South Asians are consistently more open to a career in the military and more positive about the Canadian Forces generally than Chinese youth, Chinese youth are as likely to consider joining as South Asian youth. Roughly three in ten (29%) of Chinese youth say that they can picture themselves in the military. Most of these respondents definitely do not see themselves with a weapon. They say they would join for other benefits (e.g. training and monetary). Comparatively, 14% of South Asian youth say they might consider joining the Forces.  Like Chinese respondents, most definitely do not see themselves with weapons.

A series of messages about the advantages of joining the Canadian Forces were tested among both groups. Most of the messages are effective in increasing interest and propensity to join the Canadian Forces. Knowing that the Canadian Forces provides free subsidized education, including college and university, is the most compelling message to entice both youth and parents. Upon hearing this, half (51% youth and 56% parents) say they are at least somewhat more likely to consider joining/recommending the Forces.  The message that the Forces provide 100 different types of jobs and provides jobs in healthcare are the next most compelling messages.

Awareness and Impact of Community Events on Recruitment

As many South Asian and Chinese respondents say they have seen or participated in at least one of the Canadian Forces community relations events as the general Ontario population (32% versus 33% Ontario population).  The most popular community relations events among Toronto-based youth are the CNE air show, Toronto Auto Show, CNE Canadian Forces displays and the Snow Birds aerial acrobatic squadron.  Among Vancouver-based youth, Canada Day Events in Ottawa, Ceremonial Guard on Parliament Hill, CF displays at PNE and the Snow Birds squadron are most popular.

Of those who have seen or participated in a Canadian Forces community event, half say the event(s) increased their understanding of the Canadian Forces. This compares to three in five in the general Ontario population
.  After attending the event, one in five say that they are now more interested in job opportunities in the Canadian Forces as a results of what they saw and heard at the event(s).  
Overall, most youth say they trust what the Canadian Forces recruiters say about jobs in the military. 

When it comes to recruiting young people, the vast majority of youth respondents indicates that setting up information booths at sporting or culture events, placing advertisement in ethnic media and using a social networking site such as Facebook, would be effective in recruiting youth, but rate advertising in ethnic media slightly ahead of other approaches.  When asked (unaided), one-quarter of Chinese youth mention an ethnic channel among their most preferred/watch television channels, with Fairchild being the most popular among Chinese respondents.

Recommendations 
In order to reach Chinese and South Asian youth in recruitment messaging, events and media it will be important for Canadian Forces to consider not just the individual, but the larger community.  South Asian youth, in particular, turn to their loved ones and their ethnic community for information and approval on career choices.

Interest in the Canadian Forces is largely geared toward opportunities off the battle field.  Communications messaging should focus on the Forces’ subsidized education program and that the Canadian Forces offers full-time positions in healthcare. There is relatively good awareness of both of these messages and both resonate relatively well among both groups.  Fewer Chinese and South Asian Canadians know that the Canadian Forces offers more than 100 different job choices.  While it will take more effort to get this message out, it is also among the most compelling messages.
Canadian Force’s current community events reach as many individuals in these groups as the general population, but are only moderately effective in increasing the level of interest in job opportunities with Canadian Forces.
When it comes to recruiting young people from these groups, advertising in ethnic media appears to hold the most potential.  The most popular television channels and radio stations among Chinese youth are Fairchild, particularly in Vancouver.  Among South Asian youth the most popular radio stations are RED FM, Radio India and Radio Shera (all mostly in Vancouver).  South Asian youth watch primarily mainstream television channels. 
When it comes to information booths, more Chinese and South Asian young people recommend that the Canadian Forces participate in cultural events than sporting events.  This coincides with the fact that half of South Asian youth do not participate or watch sporting events.  
Detailed Findings

Chinese and South Asian Canadians’ Familiarity and Views of the Canadian Forces

South Asian youth and parents are twice as likely to say they are familiar with the Canadian Forces as Chinese youth and parents. Four in ten South Asian youth (40%) and parents (42%) say they are very or somewhat familiar with the Canadian Forces, whereas only 19% of Chinese youth and 13% of Chinese parents are very or somewhat familiar. 
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Q20. How familiar are you with the Canadian Forces, by this we mean the Canadian military? Base:  Chinese Youth (n=185) Chinese 

Parents (n=217), SA Youth (n=233), SA Parents (n=168)

Results <3% not shown


Three-quarters of respondents (72% youth, 76% parents) say that in the past twelve months they have seen, read or heard news about the Canadian Forces.  This is nearly as high as recall among the general Ontario population (16 years +) – 82%. The source of this information is most often news on television (21% youth and 29% parents), followed by news in newspapers (11% youth and 20% parents) and on the radio (15% youth and 15% parents). 
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Among those who say they have seen, read or heard news about the Canadian Forces in the past twelve months, the vast majority have heard about the Canadian Forces’ efforts in Afghanistan.

Interestingly, South Asian youth are less likely Chinese youth to have heard news about the Canadian Forces in the past year (64% versus 82% respectively).  However, still nearly two-thirds have heard something in the media.  
While roughly 70% of all respondents view the Canadian Forces positively, South Asian respondents are more likely to say their overall impression of the Canadian Forces is strongly positive.  Four in ten South Asian respondents (38% youth and 39% parents) are strongly positive compared to only 20% of Chinese parents and 12% of Chinese youth. 
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Q23. What is your overall impression of the Canadian Forces? Base:  Chinese Youth (n=185) Chinese Parents (n=217), SA Youth (n=233), 

SA Parents (n=168)

Results <3% not shown


The results suggest that views of the Canadian Forces is correlated with the level of attachment these groups have with Canada – 73% of those who say they have a strong attachment to Canada view the Forces positively, compared to 62% of those who are moderately attached to Canada, and only 42% who indicate weak attachment.  South Asian respondents indicate much higher levels of attachment than Chinese respondents [73% versus 43% strongly attached (top 3 box)].

Seventy percent or more of Chinese and South Asian respondents agree that the following attributes describe the Canadian Forces:

· Contributes to peace and international security around the world 

· Is a symbol of pride and national identity for Canadians

· Helps Canadians in times of trouble or turmoil at home
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Q24. For each of the following statements, please tell me whether you strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree 

or strongly disagree that the statement accurately describes the Canadian Forces. ? Base:  Chinese Youth (n=185) Chinese Parents (n=217), SA Youth 

(n=233), SA Parents (n=168)
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fighting wars when required to do so.


Substantially fewer Chinese respondents agree that the Canadian Forces is effective in fighting wars when required to do so (56% Chinese youth agree, 53% of Chinese parents agree).  Chinese respondents also consistently rate the performance of the Canadian Forces lower on protecting Canadians from a military threat, responding to terrorism activities and protecting North America’s borders, than on peace-keeping or other humanitarian roles.
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Q26. I am now going to read you some of the Forces' different roles here in Canada. For each one, please rate whether you believe the Forces does a 

very good job, a good job, neither a good job nor a poor job, a poor job or a very poor job when it comes to:  Base:  Chinese Youth (n=185) Chinese 

Parents (n=217), SA Youth (n=233), SA Parents (n=168)
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Chinese and South Asian Canadians’ Attitudes Toward a Career in the Military

South Asian youth are more likely to consider a career in the military than Chinese youth.  A plurality (43%) of South Asian youth are at least somewhat likely to consider a military career compared to 17% of Chinese youth.  Half (48%) of Chinese youth are not at all likely to consider the military.  The main reason respondents give for not considering a career in the military is that they are simply not interested or would prefer another profession (54% Chinese and 35% South Asian).  Notably, 11% of South Asian respondents say a career in the military is incompatible with family life.
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Q17. Overall, how likely are you to consider a career in the military??  Base:  Chinese Youth (n=185), SA Youth (n=233)

Results <3% not shown


Over half of  half of South Asian youth say that their immediate (58%) and extended family (59%) would view a career in the military favourably, and even more feel their friends and peers would view this favourably (63%). Two-thirds of South Asian parents also feel their extended family (67%) and friends (65%) would view a military career favourably. 

Comparatively, most Chinese youth and parents agree that their loved ones would not be favourable toward their decision to pursue a military career. Only one-third of Chinese youth say their immediate (29%) and extended family (28%) and friends (35%) would look favourably on a career in the military.  Chinese parents are also less likely to say to their family (40%) and friends (37%) would look favourably on military career.
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Opportunities and Barriers to a Career in the Military

Of the youth surveyed, one in five (16%) have decided on their future career and do not feel they will change their mind or are currently working in the career field.  Of the remaining, 40% either have no idea what they want to do for a career or have only a vague idea, another 40% have a fairly good idea of the career they want to pursue or have decided on one, but feel they might change their mind.
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Of those who have decided on a future career (16%), the most popular fields are banking and finance (25% - Chinese youth) and healthcare (26% - South Asian youth).  As many Chinese and South Asian youth have decided on a career in skilled trades (13% and 10% respectively) and information/technology (15% and 10%). None of the survey respondents has chosen a career in the military, or missionary or foreign service, and only 1 respondent has chosen a career in policing and corrections.

Those who have not yet decided on a career are most interested in a career in information technology (31% Chinese and 28% South Asian are extremely or very interested), running a business (30% Chinese and 38% South Asian), public service/government (28% Chinese and 34% South Asian), and banking/finance (23% Chinese and 27% South Asian).   One in ten are very interested in a career in the military (7% Chinese and 10% South Asian).  South Asian youth express significantly greater interest than Chinese youth in a career in police and corrections (21% versus 9%).

Interestingly, a higher proportion of South Asian parents believe their child(ren) would be extremely or very interested in a career in the military than youth indicate.  One-quarter (26%) of South Asian parents feel their child(ren) would be extremely or very interested in a career in the military.  

While few youth are interested in a military career, half (50%) say they would be proud to have a career in the military if it was their chosen field.  Equally as many (50%) parents say they would be proud if their child(ren) pursued a career in the military. South Asian parents are much more likely to say they would be proud to see their child have a career in the military than Chinese parents. 
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Q13. I am now going to read you a list of careers (you/your child) could potentially pursue?  Base:  All  Youth + Parents

- % Very + Somewhat Proud -



Youth’s perceptions of their parent’s view of the military are not much better than actual parent’s view.  Forty-three percent of Chinese youth believe their parents would be proud if they pursued a career in the military. This increases to 56% among South Asian youth.
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Q14. And how proud would your parents be if you pursued a career in each of the following? Base:  Chinese Youth (n=185) , SA Youth 

(n=233)

- % Very + Somewhat Proud -


In comparison to other careers, however, the military does not rank highly among careers youth and their parents would be proud to pursue.  Careers essentially break out into two “tiers” – the tier one careers, that youth and parents would be most proud of include: running a business, public service, healthcare, information technology, banking/finance, education and legal.  The tier two careers include: police or corrections, foreign aid or missionary work, skilled trades, retail or service and the military.

When considering a future career, Chinese youth indicate much more independence than South Asian youth.  Less than half of Chinese youth say it is important to them that their parents/immediate family (41%), extended family (18%), friends/peers (22%) and the Chinese community (9%) approve.  South Asian youth are much more likely to seek the approval of their family, friends and community in making their career decisions. In fact, 72% of South Asian youth say it is important to them that their parents/immediate family approve of their career choice, 52% say it is important to have the approval of their extended family, 48% require the approval of friends and peers and 39% feel it is important to have the approval of the South Asian community.  
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Q12. How important is it to you that the following individuals approve of your career choice?  Would you their approval, is …..Base:  All Youth

- % Very & Somewhat Interested -


South Asian youth are much more likely to seek the opinion of their family and friends and utilize community resources than Chinese youth if they were looking for information about future careers or career planning Chinese youth are more likely to seek information independently on the Internet (see table below).

Percent Likely to Seek Information From the Following Sources 
	
	Chinese
	South Asian

	Friends / Peers
	79%
	76%

	Parents / Immediate Family
	61%
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Q1.  What sport or exercise activity or activities do you partic

ipate in most often?  TOTAL MENTIONS  Base:  Chinese youth (n=18

5), South 

Asian youth (n=233)

Mentions <3% not shown

78%  

	Teachers
	57%
	63%

	Extended Family
	44%
	69%

	Federal government immigration centres
	25%
	61%

	South Asian / Chinese Organizations
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There are a number of factors that youth are looking for in a future career.   Among Chinese youth the most important factors (in order) are opportunities for professional development and training, opportunities to do interesting work, salary potential and other forms of monetary compensation and opportunities for advancement. Among South Asian youth opportunities for advancement is the most important, followed by salary potential, opportunities for professional development and training, a pension plan, and opportunities to work with others.  The least important factor for both groups is opportunities to travel.

Both Chinese and South Asian youth rate the military much lower than most other professions on each of the factors. The military comes closest to the ratings of other professions helping others, pension plan, providing opportunities for travel, working with others, and opportunities for advancement.  The greatest gap between the military and other professions are: salary and opportunities for doing interesting work.
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Rating of Military and Other Professions on 

Important Factors in a Career

Q16. I would now like you to compare and rate two types of career paths on a number of factors: a career in [Q9/Q10 choice-] and a career in the military. Would you say 

a career in [Q9/Q10 choice-] has very good, good, poor, or very poor opportunities for...? And how about a career in the military? Base:  Chinese Youth (n=185) Chinese 

Parents (n=217), SA Youth (n=233), SA Parents (n=168)

- % Very Good -


Chinese and South Asian Canadians’ Likelihood to Join the Forces
Interestingly, although South Asians are consistently more open to a career in the military and more positive about the Canadian Forces than Chinese youth, Chinese youth are slightly more likely to consider joining the Canadian Forces. 

Roughly three in ten (29%) of Chinese youth say that they can picture themselves in the military. Most of these respondents either definitely do not see themselves with weapons (13%) or see themselves with a weapon if necessary, but would join for other benefits (e.g. training and monetary) (12%).  Only 3% could see themselves in combat.

Comparatively, 14% of South Asian youth say they might consider joining the Forces.  Like Chinese respondents, most either definitely do not see themselves with weapons (7%) or see themselves with a weapon if necessary, but would join for other benefits (4%).  Interestingly, 19% of South Asian youth refuse to answer this question.  If we recalculate the proportion of South Asian youth who might consider joining the Force, excluding those who refused, the number increases to 18%.  This is still lower than the proportion of Chinese youth.
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Q36. Which of the following best describes the extent to which you would consider joining the Canadian Forces? Base:  Chinese Youth 

(n=185), SA Youth (n=233)


A series of messages regarding the benefits or advantages of joining the Canadian Forces were tested among both youth and parents.  Of those, knowing that the Canadian Forces provides free subsidized education, including college and university, is the most compelling message to both youth and parents.  Half (51% youth and 56% parents) are more likely to join the Canadian Forces after hearing this message.  The messages that the Canadian Forces provides 100 different types of jobs and jobs in healthcare or jobs in administration and finance are the next most compelling messages. 

Given that only half of the youth surveyed prior to the survey knew about the opportunity for free/subsidized education (52%), jobs in administration and finance (51%) and even fewer (43%) knew that 100 different job choices are available, these messages hold good opportunities to build interest.

The table below presents the level of awareness and impact of each message on likelihood to join the Canadian Forces.  An index score has been calculated for each message in order to take into consideration both current awareness and potential impact in evaluating the value of pursuing each message in future communication (index score = % aware * % more likely to consider joining the Canadian Forces).
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Awareness and Impact of Messages about the 

Canadian Forces

Q33. As far as you know, does the Canadian Forces offer the following…?  In fact the Canadian Forces does offer this.  Does knowing 

this make you more or less likely to join / support any interest your son/daughter may have in the Canadian Forces:  Chinese Youth 

(n=185) Chinese Parents (n=217), SA Youth (n=233), SA Parents (n=168)




Awareness and Impact of Community Events on Recruitment

As many Chinese and South Asian respondents say they have seen or participated in at least one Canadian Forces community relations event as the general Ontario population (32% versus 33% Ontario population).  The most popular community relations events among Toronto-based respondents are the CNE air show, Toronto Auto Show, CNE Canadian Forces displays and the Snow Birds aerial acrobatic squadron.  Among Vancouver-based respondents, Canada Day Events in Ottawa, Ceremonial Guard on Parliament Hill, the Canadian Forces displays at PNE and Snow Birds squadron are most popular.
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Q29. Over the past 12 months, have you seen or participated in any of the following? Base:  All Youth (n=418) Toronto (n=192), 

Vancouver (n=226)

- % YES -

NET – Any 32%

NET – None 68%


The most common things South Asian youth who saw or participated in a Canadian Forces event say they learned about the Canadian Forces is learning about life as a solider and hearing the recruitment message.  Chinese youth who saw or participated are more likely to mention learning about the missions, weapons and equipment.

Overall, three-quarters (73%) of youth say they trust what the Canadian Forces recruiters say about jobs in the military – 32% are very likely to trust recruiters and 41% are somewhat likely.  Not surprisingly, South Asian youth are more likely to trust recruiters than Chinese youth (40% versus 21% very likely). 
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Q35. How likely are you to trust what Canadian Forces recruiters say about jobs in our military?Base:  Chinese Youth (n=185) Chinese 

Parents (n=217), SA Youth (n=233), SA Parents (n=168)

Results <3% not shown


Of those who have seen or participated in a Canadian Forces community event, half (53%) say the events increased their understanding of the Canadian Forces. This compares to three in five (63%) in the general Ontario population
. 

Two in ten (20%) who have seen or participated in a Canadian Forces community relations event say that they are now more interested in job opportunities in Canadian Forces as a results of what they saw and heard at the event(s).  Most say they feel about the same as before (68%) and 9% say they are now less interested in job opportunities with the Forces.  Interestingly, South Asian youth are more affected by the events than Chinese youth – 36% of South Asian youth (versus 8% of Chinese youth) say they are now more interested and 17% say they are less interested (versus 3% of Chinese youth).
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Q31. What specifically do you recall learning about the Canadian Forces from this or these events?  Q30. And as a result of what you saw and heard at this or these

event(s), would you say you have a much better understanding of the Canadian Forces, a somewhat better understanding, or wouldQ32. As a result of what you saw and 

heard at this or these events, are you more interested in job opportunities with the Canadian Forces, less interested, or the same as before? Base: n=135
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When it comes to recruiting young people, the vast majority of youth respondents indicate that all four of the following recruiting approaches would be effective:

· Setting up information booths at a culture event such as an outdoor event

· Advertisement in ethnic media

· Setting up information and display booths at a sporting event

· Using social network sites such as facebook.
Of these, the highest proportion of youth say that placing advertisements in ethnic media would be very effective (41%), followed by information booths at cultural events (39%), information booths at a sporting event (34%) and social network site posting (32%).
Activities and Media Usage among Chinese and South Asian Youth
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Q2.  What sport or exercise activity or activities do you watch on television most often?  TOTAL MENTIONS  Base:  Chinese youth (n=185), 

South Asian youth (n=233)

Female 52%

Male 36%

Mentions <2% not shown

Chinese youth are more actively involved in sports/athletic activities than South Asian youth.  Basketball and badminton are the most popular. For South Asians soccer and cricket are most popular, but half of South Asian youth (49%) don’t participate in any sports.

The most popular sporting events youth watch on television are basketball (Chinese) and cricket (South Asian).  As many of both groups watch hockey and soccer.  A substantial minority of both groups does not watch any sporting events on television.  Women are less likely to watch sporting events on television than men (52% of women versus 36% of men).
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Q2.  Which, if any, radio stations do you typically listen to most often? Base:  Chinese youth (n=185), South Asian youth (n=233


Youth watch a diverse number of television channels, both mainstream and ethnic. Overall, one-quarter (24%) of youth mention one of the ethnic channels among the channels they watch most often.  Chinese youth are more likely to watch an ethnic channel than South Asian youth – 37% of Chinese mention one of the ethnic channel among the channels they watch most often compared to 14% of South Asian youth.  
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Fairchild is the most popular channel among Chinese youth, while South Asian youth are more likely to watch City TV and mainstream channels.  However, substantial minorities of both groups watch “other” channels including Discovery, Zee, GEO, and CNN.

When it comes to radio stations, RED FM is popular among South Asian youth, as are Radio India and Radio Shera Punjab. All three station are more popular among youth in Vancouver than Toronto (RED: 43% Vancouver vs. 9% Toronto, Radio India: 23% Vancouver vs. 9% Toronto, Radio Shera 22% Vancouver vs. 7% Toronto).

Fairchild 96.1 and 1470 AM are the most popular among Chinese youth (96.1 24% Vancouver vs. 10% Toronto, 1470: 9% Vancouver vs. 9% Toronto). 

Two-thirds of both Chinese and South Asian youth indicate that they read the newspaper.  Sing Tao (22%), Ming Pao (11%) and the mainstream Toronto and Vancouver papers (11% Toronto Star, Vancouver Sun and Free dailies including Metro respectively) are most read by Chinese youth. South Asian youth less likely to read Indian papers than Chinese youth are to read Chinese papers.  However, of those who do, The Punjabi Tribune is the most prominently read.
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� Slightly different wording used.  Ontario Survey: Did these community events increase your understanding of the Canadian Forces, Yes, a lot, Yes, a little, No?


� Slightly different wording used.  Ontario Survey: Did these community events increase your understanding of the Canadian Forces, Yes, a lot, Yes, a little, No?
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